
NEW in 2014
•  The Packaging Guide (pg. 3)

•  30 Years in Packaging (pg. 3)

•  PMMI Corner Monthly Column (pg. 3)

•  PaCk ExPo show page on  
    www.foodandbeveragepackaging.com (pg. 7)

•  Best of Food & Beverage  
    Packaging Conference (pg. 8)

» w w w. f o o d a n d b e v e r a g e p a c k a g i n g . c o m

Bringing You  
the Largest 

Food & Beverage 
Packaging  
Subscriber 
Circulation1

PACK EXPO PLANNER - September

ThE PACKAgiNg guidE - december

RObOTiCS iN PACKAgiNg - March/September

PACKAgES Of ThE YEAR -  April

TOP 50 fOOd PACKAgERS - June/July
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2    www.foodandbeveragepackaging.com
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Total Food & Beverage Products byCorp-General Management/
Production-Engineering/Traffic & Shipping

WORLD

DIGEST
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FORM-FILL-SEAL

VISION SYSTEMS

OTHER

55%

49%

36%

36%

36%

29%

29%

24%

17%

14%

Q which of the following does your  
company plan on purchasing within  
the next 12 months? (Select all that apply)

say Food & Beverage Packaging is the most useful  
magazine to them in their packaging industry work.

say foodandbeveragepackaging.com is  
the most useful packaging industry website. 

of subscribers take action after viewing  
an ad in Food & Beverage Packaging.

*  Dec 2013 FBP BPA Brand Reports; Dec 2012 PW BPA Brand Report; June 2013 PD BPA Brand Report  
Total Qualified circulations: FBP (45,000), PD (80,048), PW (65,399).  
Subscriber subtotals for food & beverage categories: FBP (45,000), PD (39,175), PW (40,419).  
Food & Beverage Products by Corp-Mgmt, Production-Engineering and Traffic & Shipping:  
FBP (36,889), PD (30,233), PW (23,352)

we have the largest food and beverage circulation!

Food & BEvEraGE PaCkaGING dElIvErs Your audIENCE

67%

66%

92%
Source: Reader Preference/Profile Survey – April 2013        

Source: Reader Preference/Profile Survey – April 2013          

Source: Reader Preference/Profile Survey – April 2013       

Source: Reader Preference/Profile Survey – April 2013        

2014
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aD close Date: SEPT 5, 2014 launchinG: DEC 2014

This new reference tool is the 
industry’s only hardbound directory 
listing equipment suppliers to the 
pharmaceutical, food and beverage 
packaging industries along with 
converters.  Catalog space guarantees 
year-round exposure to 30,000 of your 
key customers and prospects and ensures 
universal access to your important 
product information. 
The Packaging Guide brings your 
company and product information to 
the forefront at the all important time of 
need - THE TIME To BuY!   

Ad Space Unit Width Depth

1 page - B&W 7” 97/8” Tr im:  8”x103/4”

Inside Front Cover 81/4” 11” (bleed) Trim: 8”x103/4”

Foot Stopper 78/15” 1/2” Images must  be  b lack

Spine 4-color customized varies 2”

Front Cover Tiles 1” 2”

The Packaging Guide accepts only full-page, black & white pages.

BLEEDS: Not accepted on black & white pages.

COLORS: Inside front cover & inserts – color accepted.

  January   aPril

30 YEars  
IN PaCkaGING
The packaging industry has undergone monumental changes in 
the past 30 years, affecting containers, materials, equipment but 
also how consumers shop and products are transported. Food 
& Beverage Packaging and Packaging Strategies are combining 
to publish this landmark, one-time print edition, featuring a 
look back at where the packaging industry has come, a timeline 
and future forecasts. This exclusive publication is certain to be 
referenced repeatedly by industry decision-makers. 
This issue will go to Food & Beverage Packaging’s 45,000* 
subscribers and 10,000** Packaging Strategies subscribers.

Contact your sales representative to see what sponsorships 
and/or ad space is best for your company!

PMMI CorNEr Full-PaGE ad PosITIoN  
Premium full-page ad position available across from this monthly column to any PMMI member company. 
Each month we offer our readers exclusive packaging trends, studies, figures and innovations straight from 
PMMI, the industry’s most recognized association. Various writers from PMMI share their insights in this 
informative column, exclusive to food and beverage Packaging. 

www.thepackaginguide.com

THE BEsT oF Food &  
BEvEraGE PaCkaGING 
Gain an invaluable perspective of one of the   
industry’s only conference devoted to food and beverage 
packaging, Best of Food & Beverage Packaging. 
This issue features new technologies, product innovations and 
ideas shaping the largest sector of the packaging industry as 
well as in-depth coverage of the conference. 
Do you have an award-winning packaging? 
Our April cover story showcases Packages of the Year nominations, 
highlighting the food and beverage packages recently launched 
among the most innovative and successful CPGs in the industry. 
Nominated packages will be on display at the conference and the 
winners also have the opportunity to present these trailblazing 
packages live at Best of Food and Beverage Packaging Conference. 
Winners will be announced in the June/July issue.

PMMICorner

including some yet to be seen in packaging. 
Finally, back up what you’ve learned with 
a visit to Mintel’s booth (Booth N-6214) in 
The Brand Zone. Mintel’s expert consultants 
will be on hand to talk about trends in con-
sumer behavior, in the food, beverage, retail 
and cosmetic/personal care sectors.

For more information or to register for 
PACK EXPO International 2012, visit Pack-
expo.com. Registration is $30 prior to Oc-
tober 8, 2012, and $60 thereafter. F&BP

Julie Ackerman, senior director, public 
relations & communications, PMMI

CROSS POLLINATION  
FOR IDEA GENERATION

BY :  JUL I E  ACKERMAN

22   F O O D & B E V E R A G E  PA C K A G I N G     S E P T E M B E R  2 0 1 2     W W W. F O O D A N D B E V E R A G E P A C K A G I N G. C O M

Knowledge sharing must take place across different disciplines. 

F ood and beverage brands continually face 
the challenge to evolve and innovate. To 
stay ahead of the curve, consider borrow-

ing expertise and insight from those outside 
your discipline. Looking to other industries, 
for inspiration as well as for guidance, is a key 
tool in the race to innovate.

One example? Food manufacturing. Those 
of you seeking to comply with new regula-
tions posed by the Food Safety Moderniza-
tion Act (FSMA), may draw inspiration from 
the pharmaceutical industry’s approach to 
preventative measures and reporting struc-
tures. From equipment design to track-and-
trace technology, the synergies are evident 
and should be considered as a resource.

For a broad spectrum of solutions, food 
packagers exploring how to comply with 
FSMA should include PACK EXPO Inter-
national 2012 (October 28-31; McCormick 
Place, Chicago, IL) as part of their research. 
The show’s Pharmaceutical Pavilion will be 
a source to uncover, evaluate and compare 
pharmaceutical industry equipment and 
practices, and The Food Safety Summit Re-
source Center offers food-specific resourc-
es. In addition, the concurrent conference 
at PACK EXPO includes tracks devoted to 
food safety and track-and-trace on Monday, 
October 29 and Tuesday, October 30. 

Thanks to PACK EXPO’s customer-cen-
tric approach, when you’re on site at the 
show, you’ll easily find sources for innova-
tion from inside and outside your market. 
In addition to The Pharmaceutical Pavilion, 
other market-specific features include The 
Confectionery Pavilion and The Processing 
Zone and four dedicated networking areas: 
The Rx lounge, The Baking-Snack Break 
lounge, The Candy Bar lounge and The 
Beverage Cooler lounge. 

The show will also connect brand owners 
to advanced material and container technol-
ogies. Material ConneXion® will demon-
strate innovative and sustainable materials, 

PMMI is a trade association of more 
than 600 member companies that 
manufacture packaging, processing and 
related converting machinery in the 
United States or Canada; machinery 
components and packaging containers 
and materials. PMMI’s vision is to be the 
leading global resource for the packaging 
and processing supply chain, and its 
mission is to improve and promote 
members' abilities to meet the needs of 
their customers.

PMMI organizes the PACK EXPO trade 
shows: PACK EXPO International, 
PACK EXPO Las Vegas and EXPO PACK 
México, connecting participants in the 
packaging and processing supply chain 
with their customers around the world. 
Coming Up: PACK EXPO International 
at McCormick Place in Chicago, Oct. 
28–31, 2012; EXPO PACK Guadalajara 
at Expo Guadalajara, February 27–March 
1; EXPO PACK México 2013 at Centro 
Banamex, Mexico City, June 18–21.

Learn more about PMMI and the  
PACK EXPO trade shows at PMMI.org 
and Packexpo.com.

YOUR 
AD TO

APPEAR
HERE !

Perfect  

for any  

PMMI  

member

aD close:
12/13/13

aD close:
3/12/14

*Dec 2013 BPA Brand Report         **Publisher’s Own Data
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JaN FEB Mar aPr MaY JuN/JulY auG sEP sEP oCT Nov dEC

sPaCE rEsErvaTIoN n DEC 13 n JAN 13 n FEB 14 n MAR 12 n APR 16 n JUN 11 n JUL 11 n JUL 11 n AUG 15 n SEP 12 n OCT 15 n NOV 14

ad MaTErIals n DEC 19 n JAN 20 n FEB 27 n MAR 28 n APR 25 n JUN 27 n JUL 25 n JUL 25 n AUG 22 n SEP 25 n OCT 24 n NOV 27

CovEr sTorY

n  Interviews with 
influential leaders

n  Timeline of key 
packaging events

n  Future forecasts

n  Top packages, 
technologies and 
trends over the 
past three decades

n  Changes in 
packaging 
materials, 
containers & 
equipment

n  and More!

n  Top brands

n  Most innovative 
packages

n  Newest 
technologies

n  Casing and 
unitizing

n  Upstream— 
Pick and place

n  Downstream—
Palletizing

n  Case study 
examples

n  New packages that 
earned top awards

n  Convenient, user- 
friendly ideas

n  New technology  
and innovations

n  Pouches

n  Machinery

n  Sustainability

n  State of the 
Industry

n  Packaging 
development

n  Exclusive lists  
in food markets

n  State of the 
Industry 

n  Packaging 
development

n  Exclusive lists in 
beverage markets

n  New technology

n  Product launches

n  End of line robotics

IN-dEPTH CovEraGE 
oF WHaT’s CoMING uP 
aT PaCk ExPo 2014:

n  New machinery  
and technology

n  Pavilion and  
community news

n  Exhibitors  
and education

n  New product 
developments

n  Lightweighting

n  Trends and 
technologies

n  A look at the year’s 
best packages to 
hit the market 

n  New applications & 
formats

PlaNT  
MaCHINErY &  

EQuIPMENT

n Case Forming/  
 Packing/Sealing

n Labeling n Material  
Handling/
Conveyors 

n Inspection-
Detection

n Unitizing & 
Palletizing

n Coding & Marking n Cartoning n Case Packing n Form-FIll-Seal n Cartoning

MaTErIals & CoNTaINErs n Sustainable 
Materials

n Films n Beverage 
Multipacks

n Tamper Evident: 
Shrink Sleeves/
Seals/Bands

n Labels n Cans & Bottles 
(Aluminum/ 
PET/Glass)

n Flexible Packaging n Sustainable 
Materials

n Labels n Adhesives & 
Sealants

suPPlIEr ProduCT FoCus n Vertical & 
Horizontal  
Form-Fill-Seal

n Robotics & 
Automation

n Labeling,  
Coding & Marking

n Filling & Closing n Cartoning n Food Safety in 
Packaging

n End of Line: 
Palletizing/
Unitizing/Robotics

n Conveyors/
Accumulators

n Corrugated n Controls & 
Automation

MarkET TrENds n Dairy n Snack Foods n Produce n Pet Food n Meat/Poultry/
Seafood

n Spirits 
(Beer & Wine)

n Ready-to-Drink 
Beverages

n Dairy n Snack Foods n Produce

WEBINar ToPICs/
sPoNsorsHIPs

n Sustainable 
Packaging in 
Food/Bev

n n Trends in PET n Pouches/Flexible 
Packaging

n 

n n Coding/Marking/
Labeling

n Robotics, 
Conveyors & 
Efficiencies

n 

BoNus dIsTrIBuTIoN n WestPack 2014 
Feb 11-13 
Anaheim, CA

n snaxpo 
March 1-4 
Dallas, TX

n FPa annual 
Meeting 
March 4-6 
Scottsdale, AZ

n southPack 2014 
April 15-16 
Orlando, FL

n Food safetysummit 
April 8-10 
Baltimore, MD

 
March 13 
Green Bay, WI

 
Minneapolis, MN

 

 

June 11-14 
St. Petersburg, FL

n International 
dairy-deli-Bakery 
June 1-3 
Denver, CO

n IFT annual 
Meeting 
July 21-24 
New Orleans, LA

n Process Expo/
International 
dairy show 
Nov 3-6  
Chicago, IL

 

n PaCk ExPo 
Nov 2-5 
Chicago, IL
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Food
  Meat, Poultry & seafood  |  snack & Bakery  |  dairy  |  Candy/Confections   

Produce  |  Pet Food  |  Prepared Food  |  Frozen Food

BEvEraGE Bottled Water  |  Juices/Juice drinks  |  Carbonated soft drinks  |  Beer & Malt Beverages   

spirits  |  Wine (still & sparkling)  |  Milk  |  dairy-Based Beverages

in-DEPth  
MonthLY 

CovEragE 
inCLuDES

JaN FEB Mar aPr MaY JuN/JulY auG sEP sEP oCT Nov dEC

sPaCE rEsErvaTIoN n DEC 13 n JAN 13 n FEB 14 n MAR 12 n APR 16 n JUN 11 n JUL 11 n JUL 11 n AUG 15 n SEP 12 n OCT 15 n NOV 14

ad MaTErIals n DEC 19 n JAN 20 n FEB 27 n MAR 28 n APR 25 n JUN 27 n JUL 25 n JUL 25 n AUG 22 n SEP 25 n OCT 24 n NOV 27

CovEr sTorY

n  Interviews with 
influential leaders

n  Timeline of key 
packaging events

n  Future forecasts

n  Top packages, 
technologies and 
trends over the 
past three decades

n  Changes in 
packaging 
materials, 
containers & 
equipment

n  and More!

n  Top brands

n  Most innovative 
packages

n  Newest 
technologies

n  Casing and 
unitizing

n  Upstream— 
Pick and place

n  Downstream—
Palletizing

n  Case study 
examples

n  New packages that 
earned top awards

n  Convenient, user- 
friendly ideas

n  New technology  
and innovations

n  Pouches

n  Machinery

n  Sustainability

n  State of the 
Industry

n  Packaging 
development

n  Exclusive lists  
in food markets

n  State of the 
Industry 

n  Packaging 
development

n  Exclusive lists in 
beverage markets

n  New technology

n  Product launches

n  End of line robotics

IN-dEPTH CovEraGE 
oF WHaT’s CoMING uP 
aT PaCk ExPo 2014:

n  New machinery  
and technology

n  Pavilion and  
community news

n  Exhibitors  
and education

n  New product 
developments

n  Lightweighting

n  Trends and 
technologies

n  A look at the year’s 
best packages to 
hit the market 

n  New applications & 
formats

PlaNT  
MaCHINErY &  

EQuIPMENT

n Case Forming/  
 Packing/Sealing

n Labeling n Material  
Handling/
Conveyors 

n Inspection-
Detection

n Unitizing & 
Palletizing

n Coding & Marking n Cartoning n Case Packing n Form-FIll-Seal n Cartoning

MaTErIals & CoNTaINErs n Sustainable 
Materials

n Films n Beverage 
Multipacks

n Tamper Evident: 
Shrink Sleeves/
Seals/Bands

n Labels n Cans & Bottles 
(Aluminum/ 
PET/Glass)

n Flexible Packaging n Sustainable 
Materials

n Labels n Adhesives & 
Sealants

suPPlIEr ProduCT FoCus n Vertical & 
Horizontal  
Form-Fill-Seal

n Robotics & 
Automation

n Labeling,  
Coding & Marking

n Filling & Closing n Cartoning n Food Safety in 
Packaging

n End of Line: 
Palletizing/
Unitizing/Robotics

n Conveyors/
Accumulators

n Corrugated n Controls & 
Automation

MarkET TrENds n Dairy n Snack Foods n Produce n Pet Food n Meat/Poultry/
Seafood

n Spirits 
(Beer & Wine)

n Ready-to-Drink 
Beverages

n Dairy n Snack Foods n Produce

WEBINar ToPICs/
sPoNsorsHIPs

n Sustainable 
Packaging in 
Food/Bev

n n Trends in PET n Pouches/Flexible 
Packaging

n 

n n Coding/Marking/
Labeling

n Robotics, 
Conveyors & 
Efficiencies

n 

BoNus dIsTrIBuTIoN n WestPack 2014 
Feb 11-13 
Anaheim, CA

n snaxpo 
March 1-4 
Dallas, TX

n FPa annual 
Meeting 
March 4-6 
Scottsdale, AZ

n southPack 2014 
April 15-16 
Orlando, FL

n Food safetysummit 
April 8-10 
Baltimore, MD

 
March 13 
Green Bay, WI

 
Minneapolis, MN

 

 

June 11-14 
St. Petersburg, FL

n International 
dairy-deli-Bakery 
June 1-3 
Denver, CO

n IFT annual 
Meeting 
July 21-24 
New Orleans, LA

n Process Expo/
International 
dairy show 
Nov 3-6  
Chicago, IL

 

n PaCk ExPo 
Nov 2-5 
Chicago, IL
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INTERNATIONAL

SHOW
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®
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A supplement to  

BNP Media Publications

2013
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Las Vegas  
Convention Center
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lead Generation 
opportunities

1.  Top Banner: 
 468 X 60 pixels 

2. skyscraper:   
 120 X 600 pixels 

3. Product ad: 
 JPG or GIF image, 100  
 word description and a link.

4. Tile/Button: 
 120 X 60 pixels

5. article sponsorship:
     300 X 250 pixels
 

300 x 250 pixel

reserve your sponsorship in  
the following eNews release dates!
March  •  June/July  •  september   •  december

Food & BEvEraGE PaCkaGING  
INsIGHTs eNEWslETTEr (weekly)

Food & Beverage Packaging  
Insights updates our 14,731*  
eNews subscribers on the latest 
breaking news, trends and 
initiatives in the food and  
beverage industry. 

Delivered in Portuguese to top packaging 
professionals in Brazil four times a year,  
this eNewsletter includes the latest news, 
relevant to Brazil, in packaging across all 
industries. Global market studies, CPG news, 
new product information and industry trends 
are also highlighted.

Get your message into this booming market.

2014
EdITorIal sNEak PEEk eBlasT (monthly) sHoW Floor eNEWslETTErs 

CusToM eNEWslETTErs

MusT sEE  
ProduCTs & sErvICEs eBlasT (quarterly)

excellent 

lEad
 Generation

Sponsor a Sneak Peek eBlast with 
any article each month and engage 
our subscribers before the hot story 
breaks in the print issue. Receive 
lEad data and contact information 
from subscribers who clicked on your 
ad or article. Sneak Peek eBlasts are 
sole sponsored for greater visibility.

1.  Banner ad: 468 X 60 pixels
2. skyscraper: 120 X 600 pixels
3. supplied video (optional)

Food and Beverage Packaging takes you to 
the hottest industry tradeshows of 2014!
Daily eNewsletter sponsorships are available for 
our new show, Best of Food & Beverage Packaging, 
and PACK EXPO guiding readers through the show 
floor and offering insights on visible trends and 
technologies at the event. Reach your customers 
each morning as the show starts and receive lEad 
information from subscribers who clicked on your 
link. Each show offers exclusive sponsorships!

•  logo: 2” X 2” linked back to your website
•  skyscraper ad: 120 X 600 px, 256 colors  

or less, 72 dpi, 40K or less and URL link
•  2 Banner ads: 468 X 60 px, 256 colors  

or less, 72 dpi, 40K or less and URL link
•  2 Product Images: 2” X 2”, 72 dpi,  

100 Word Description for each
•  supplied video (optional)

Let Food & Beverage Packaging help you create a co-branded 
eNewsletter customized to your needs. Our orangetap content 
marketing group can help you develop compelling custom eNews 
content and design through our experienced creative and editorial 
teams. Select your targeted audience and Food & Beverage 
Packaging will deliver it. A custom eNewsletter can take your 
company to the next level with these key benefits:
• Including editorial or educational content in an eNewsletter can 

help position your company as an industry thought leader and 
connect with readers in your company’s voice.

• Editorial content creates greater reader engagement and longer 
dwell time.

• Subscribers trust Food & Beverage Packaging. They’re more 
likely to open emails from our publication and consider our 
endorsements or recommendations.

Contact your sales representative for more information.

Be a part of what’s new in the market 
while promoting your product or 
service. The Must See Products & 
Services eBlast is deployed quarterly 
(March, June, Sept., Dec.) to thousands 
of our subscribers! Your ad includes a 
company logo and/or product image, 
50-word write-up, contact info and 
link to your website. 

2

4

1

3

5

4x in 2014

2

1

3

exclusiveto onecomPany

This lEad generation tool provides 
you with the contact information of  
subscribers who clicked on your link.

*Dec 2013 BPA Brand Report



2013

1. leaderboard: 
728 x 90 pixels

2. Medium rectangle: 
 300 x 250 pixels

3. small rectangle: 
 180 x 150 pixels

4. Wide skyscraper 
 (not shown): 
 160 x 600 pixels

lead Generation 
opportunities

1

2

3

WEBsITE PaCk ExPo sHoW PaGE oN www.foodandbeveragepackaging.com

WEBINars

    www.foodandbeveragepackaging.com    7

vIdEos

Our new PACK EXPO show page  
is a one stop shop for all news,  
products and announcements 
surrounding PACK EXPO. The show 
page includes a show countdown, 
conference schedule, exhibitor information and more.  
Exclusive ad units available include Leaderboard, Skyscraper and Medium Rectangle. 
Own all or just certain ad units!

Our educational Webinars increase brand 
awareness and interest in your products while 
our dedicated team builds attendance and 
manages every detail.

WEBINar BENEFITs

•   Establish your brand as a thought leader 
•   Receive qualified registration leads with 

demographics
•   Engage a captive audience with Q&A  

sessions, polling and survey reporting
•   Promotions – print, online, newsletter,  

emails and social media

Anyone can produce a webinar. But only  
Food & Beverage Packaging offers the expertise, 
audience and tools to help your webinar succeed.

our INdusTrY  
lEadING WEBINars  
draW BIG NuMBErs! 

• 200 Attendees  •  400 Registrants
Source: 2013 BNP Media Corporate Webinar Averages

Topics Include: Sustainable Packaging, 
Trends in PET, Pouches/Flexible Packaging, 
Coding/Marking/Labeling, Robotics, 
Conveyors & Efficiencies or any specific  
topic of your choice.

ProMoTE Your vIdEo  
IN NuMErous WaYs!

•   On our website
•   In our eNewsletters
•   In the Digital Edition  
     email notification
•   Quarterly Must See eBlasts
•   Video Sneak Peek
contact your  
sales reP for Details.

vIdEo sPoNsorsHIP

NEW  in 2014

of Food & Beverage Packaging subscribers viewed 
online packaging industry videos in the past 6 months59% Source: Reader Preference/Profile Survey – April 2013         

PRODUCT DEMONSTRATIONS

PROMOTIONAL

INDUSTRY NEWS

INSTRUCTIONAL

OTHER

64%

50%

44%

38%

2%

Source: Reader Preference/Profile Survey – April 2013         
Multiple responses allowed

*Publisher’s own data

TYPEs oF vIdEos vIEWEd
A Packaging Minute with Liz is 
Food & Beverage Packaging’s 
weekly video series designed to 
offer packaging news, product 
information, upcoming events 
and more. these videos 
average 60* unique clicks. 
Talk to your sales rep today to 
sponsor this video series. 

MINUTEwithwith

PACKAGING
aa

» www.foodandbeveragepackaging.com
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  advErTIsING salEs

  ProduCTIoN

  EdITorIal

  rEPrINTs

  lIsT rENTals

Helping people succeed in business  
with superior information.

CoNTaCT us

JIll dEvrIEs 
T: 248-244-1726  
devriesj@bnpmedia.com

kEvIN ColloPY 
T: 402-836-6265 
kevin.collopy@infogroup.com

EdITor-IN-CHIEF
ElIsaBETH CuNEo 
T: 248-244-1722
cuneoe@bnpmedia.com

assoCIaTE EdITor
rEBECCa sCHWEITzEr 
T: 248-786-1628 
schweitzerr@bnpmedia.com

ProduCTIoN MaNaGEr 
vINCE MICoNI 
T: 248-244-6254  |  F: 248-244-3919
miconiv@bnpmedia.com

GrouP PuBlIsHEr
raNdY GrEEN 
T: 248-244-6498  |  F: 248-244-3914 
greenr@bnpmedia.com

NaTIoNal salEs MaNaGEr
GEorGE MIsko 
T: 610-866-6686  |  F: 248-502-1015 
miskog@bnpmedia.com

INsIdE salEs/
BusINEss dEvEloPMENT
larrY MaHEr 
T: 630-616-7271  |  F: 248-502-9021  
maherl@bnpmedia.com

ClassIFIEd salEs 
CaTHErINE WYNN 
T: 847-405-4010  |  F: 248-502-9109 
wynnc@bnpmedia.com

ship Materials, Insert samples, 
Insertion orders, etc. to:

Food & BEvEraGE PaCkaGING 
2401 W. Big Beaver, Suite 700 
Troy, MI 48084

attn: Vince Miconi 

‹‹

(NoN-BlEEd)
INCHES

(width x depth)

(BlEEd)
INCHES

(width x depth)

SPREAD NA 16.25”x11”

FULL-PAGE 7” x 10” 8.25” x 11”

2/3-PAGE 4.5” x 10” 5.1875” x 11”

1/2-PAGE (vert.) 3.375” x 10” 4” x 11”

1/2-PAGE (horiz.) 7” x 4.875” 8.25” x 5.375”

1/2-PAGE (island) 4.5” x 7.5”

1/3-PAGE (vert.) 2.25: x 10”

1/3-PAGE (square) 4.5” x 4.875”

1/3-PAGE (horiz.) 7” x 3.375

1/4-PAGE (square) 3.375” x 4.875”

1/4-PAGE (horiz.) 7” x 2.375”

Above sizes allow for .125” bleed on all sides. 
Gutter bleed only – each side 7.625” x 10”

sTruGGlING To ProduCE  
FrEsH WEBsITE CoNTENT?

2014

ForMING valuaBlE ParTNErsHIPs & allIaNCEs 

CoNTENT dEvEloPMENT
Written by us, owned by you. Orangetap con-
nects your brand with BNP Media’s editorial and 
publishing resources to help you plan and create 
fresh, unpublished industry-relevant content for 
your website every single month. 

To learn more about  
our services or to quote 
out a project, contact 
our content marketing                              
strategies team: 

You’rE NoT aloNE. 

kIM PaulsoN  Content Marketing Planner
paulsonk@bnpmedia.com   |   248-225-9177 

dIGITal EdITIoN sPoNsorsHIPs
Generate NEW lEads by sponsoring the 
popular Food & Beverage Packaging digital 
Edition each month. 

Delivered to thousands of subscribers,  
sponsorships include your full-page ad adja-
cent to the cover and your logo included on 
the cover note, toolbar and drop-down menu.

Your
aD hErE!

MakING THE CoMPlEx ClEar

your industry-focused market research partner 
— providing clear insights to complex business 
questions focused on:  
• Brand positioning
• Marketing effectiveness
• New product development
• Customer experience evaluations

Capturing feedback via quantitative surveys 
(online, phone, mail or in-person) OR qualitative 
experiences (one-on-ones, focus groups or 
bulletin boards); we present results that are 
easily understood, insightful and actionable.

GET sTarTEd NoW. 

BETH suroWIEC (248) 786-1619 
surowiecb@clearseasresearch.com 
www.clearseasresearch.com

TaBlEToP ExHIBITs avaIlaBlE!
 
THE BEsT oF Food & BEvEraGE  
PaCkaGING CoNFErENCE  |  May 2014 
See the much anticipated presentation of 
the winners of Food & Beverage Packaging’s 
Packages of the year live at the event.

EMIlY PaTTEN  
event sales manger
(847)-405-4045 
pattene@bnpmedia.com 

exTra eNEWslETTEr  
sPoNsorsHIPs 

This free, value-packed resource, delivered 
to over 2,000 of our valuable packaging 
subscribers, features the latest industry news, 
social media feeds, opinions from our editors 
and article links from Packaging Strategies and 
other BNP Media publications.

also avaIlaBlE!

excellent lEad Generation


