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0 c7%
say Food & Beverage Packaging is the

\—/ magazine to them in their packaging industry work.
. Source: Reader Preference/Profile Survey - April 2013
the packaging industry website.

/ Source: Reader Preference/Profile Survey - April 2013
; 2 of subscribers after viewing
an ad in Food & Beverage Packaging.

Source: Reader Preference/Profile Survey - April 2013
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say foodandbeveragepackaging.com is

00 00000000000000000000000000000000060000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000s0sssssssscsessss

We have the largest food and beverage circulation!

Which of the following does your
company plan on purchasing within

the next 12 months? (Select all that apply)

FOODRBEVERAGE ™
BELING SYSTEMS
CASE PACKING/FORMING/SEALING 49% PACKAGING*
DIGEST
CONVEYORS 3
PACKAGING*
INSPECTION/DETECTION WORLD
PALLETIZING/UNITIZING 0 10,000 20,000 30,000 40,000 50,000

- Total Food & Beverage Products byCorp-General Management/

CARTONING 2 Production-Engineering/Traffic & Shipping

CONTROLS/ROBOTICS

* Dec 2013 FBP BPA Brand Reports; Dec 2012 PW BPA Brand Report; June 2013 PD BPA Brand Report
Total Qualified circulations: FBP (45,000), PD (80,048), PW (65,399).
Subscriber subtotals for food & beverage categories: FBP (45,000), PD (39,175), PW (40,419).
Food & Beverage Products by Corp-Mgmt, Production-Engineering and Traffic & Shipping:
FBP (36,889), PD (30,233), PW (23,352)

FORM-FILL-SEAL

VISION SYSTEMS Q&)

OTHER 14%

Source: Reader Preference/Profile Survey - April 2013
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This new reference tool is the

listing equipment suppliers to the
pharmaceutical, food and beverage
packaging industries along with

key customers and prospects and e
universal access to your important
product information.

The Packaging Guide brings your
company and product information

need - THE TIME TO BUY!

......................................................................................

The packaging industry has undergone monumental changes in
the past 30 years, affecting containers, materials, equipment but
also how consumers shop and products are transported. Food

& Beverage Packaging and Packaging Strategies are combining
to publish this landmark, one-time print edition, featuring a
look back at where the packaging industry has come, a timeline
and future forecasts. This exclusive publication is certain to be
referenced repeatedly by industry decision-makers.

This issue will go to Food & Beverage Packaging's 45,000*
subscribers and 10,000** Packaging Strategies subscribers.

Contact your sales representative to see what sponsorships
and/or ad space is best for your company!

*Dec 2013 BPA Brand Report ~ **Publisher’s Own Data

...................................................

CROSS POLLINATION
FOR IDEA GENERATION

YOUR
AD TO
APPEAR
HERE!

Each month we offer our readers exclusive

9
A A AT,

www.thepackaginguide.com

AD CLOSE DATE: SEPT 5, 2014

industry’s only hardbound directory

converters. Catalog space guarantees
year-round exposure to 30,000 of your

the forefront at the all important ti

N,
. iy,
W 'y,

LAUNCHING: DEC 2014

Ad Space Unit Width Depth

1 page - B&W 7 975" Trim: 8”x10%4”

Inside Front Cover 8Ys” 11" (bleed) Trim: 8”x1 034"
Foot Stopper 7815" 1" Images must be black

Spine 4-color customized  varies 2"

nsures
17

Front Cover Tiles 27

The Packaging Guide accepts only full-page, black & white pages.
BLEEDS: Not accepted on black & white pages.

to

ime of COLORS: Inside front cover & inserts - color accepted.
................................................................................
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3/12/14

Gain an invaluable perspective of one of the

industry’s only conference devoted to food and beverage
packaging, Best of Food & Beverage Packaging.

This issue features new technologies, product innovations and
ideas shaping the largest sector of the packaging industry as
well as in-depth coverage of the conference.

Do you have an award-winning packaging?

Our April cover story showcases Packages of the Year nominations,
highlighting the food and beverage packages recently launched
among the most innovative and successful CPGs in the industry.
Nominated packages will be on display at the conference and the
winners also have the opportunity to present these trailblazing
packages live at Best of Food and Beverage Packaging Conference.
Winners will be announced in the June/July issue.

................................................................................

Premium full-page ad position available across from this monthly column to any PMMI member company.

packaging trends, studies, figures and innovations straight from

PMM], the industry’s most recognized association. Various writers from PMMI share their insights in this
informative column, exclusive to Food and Beverage Packaging.
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SPACE RESERVATION

AD MATERIALS

PLANT
MACHINERY &
EQUIPMENT

MATERIALS & CONTAINERS

SUPPLIER PRODUCT FOCUS

MARKET TRENDS

WEBINAR TOPICS/
SPONSORSHIPS

BONUS DISTRIBUTION

FREE ADVERTISER BONUSES!
BUY 1/2-PAGE OR LARGER

FOODBEVERAGE

Market Insights to Packaging Solutions PAc KAG I N G

2014

Editorial
Calendar

m DEC 13 m JAN13 m FEB 14 m MAR 12 m APR 16
m DEC 19 m JAN 20 m FEB 27 m MAR 28 m APR 25
30 YEARS :BEVERAGE :ROBOTICS: :PACKAGES. -FLEXIBLE

Interviews with Top brands Casing and New packages that Pouches

influential leaders . . unitizing earned top awards .

o o0 Most innovative Machinery

imeline of key packages Upstream— Convenient, user- -

packaging events St Pick and place friendly ideas Sustainability

Future forecasts technologies Downstream— New technology

Top packages, Palletizing and innovations

technologies and Case study

trends over the examples

past three decades

Changes in

packaging

materials,

containers &

equipment Case Forming/ W Labeling B Material Inspection-

and More! Packing/Sealing Handling/ Detection

Conveyors
Sustainable M Films B Beverage Tamper Evident:
Materials Multipacks Shrink Sleeves/
Seals/Bands

Vertical & B Robotics & M Labeling, Filling & Closing
Horizontal Automation Coding & Marking

B WestPack 2014
Feb 11-13
Anaheim, CA

Form-Fill-Seal

Dairy B Snack Foods
Sustainable u rncmmsmsmms{;\
Packaging in BRAZ I}\f )
Food/Bev '
Snaxpo B SouthPack 2014
March 1-4 April 15-16
Dallas, TX Orlando, FL
FPA Annual B Food SafetySummit
Meeting April 8-10
March 4-6 Baltimore, MD
Scottsdale, AZ
El—.{:“'{. F‘a
RS
March 13
Green Bay, WI
FREE!

B Produce

B Trends in PET

Pet Food

, = POUCH
=5 FORUM

June 11-14
St. Petersburg, FL

International
Dairy-Deli-Bakery
June 1-3

Denver, CO

4 www.foodandbeveragepackaging.com




Meat, Poultry & Seafood | Snack & Bakery | Dairy | Candy/Confections
IN-DEPTH Produce | Pet Food | Prepared Food | Frozen Food
MONTHLY

COVERAGE BEVERAGE Bottled Water | Juices/Juice Drinks | Carbonated Soft Drinks | Beer & Malt Beverages
INCLUDES Spirits | Wine (Still & Sparkling) | Milk | Dairy-Based Beverages

JUN/JULY SEP

m JUNT m JUL M m JULT m AUG 15 m SEP 12 m OCT 15 m NOV 14

m JUN 27 m JUL 25 m JUL 25 m AUG 22 m SEP 25 m OCT 24 m NOV 27

TOP 50 TOP 25 ROBOTICS: - PACK EXPO : : POUCHES NEW

State of the State of the New technology New product A look at the year's
Industry Industry Erere: (Emdes developments best packages to
. . A A=t hit the market
Packaging Packaging End of li boti . Lightweighting
development development nd ot fine robotics New machinery il &l New applications &
o T and technology Trends anc formats
Exclusive lists Exclusive lists in o technologies
in food markets beverage markets Pavilion and
community news
Exhibitors
and education
M Unitizing & M Coding & Marking I > M Cartoning W Case Packing B Form-FllI-Seal W Cartoning
Palletizing > o
M Labels B Cans & Bottles M Flexible Packaging M Sustainable M Labels B Adhesives &
(Aluminum/ z Materials Sealants
PET/Glass)
M Cartoning B Food Safety in Z m M End of Line: W Conveyors/ B Corrugated M Controls &
Packaging Palletizing/ Accumulators Automation
x Unitizing/Robotics
B Meat/Poultry/ W Spirits v M Ready-to-Drink W Dairy M Snack Foods M Produce
Seafood (Beer & Wine) O Beverages

Coding/Marking/ B Robotics, | | PM:I(AGINGINSIGHTSE;J*E‘
Labeling Conveyors & BRAZI L\_/
Efficiencies

B Pouches/Flexible
Packaging
I PACKAGING INSIGHTS /2

B IFT Annual B Process Expo/
Meeting International
July 21-24 Dairy Show
New Orleans, LA Nov 3-6

Chicago, IL

Sustainable
Packaging

Forum

B PACK EXPO
Nov 2-5
Chicago, IL

www.foodandbeveragepackaging.com 5
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Opportunities

Market Insights to Packaging Solutions PAc KAG I N G

SHOW FLOOR eNEWSLETTERS

EEN Food and Beverage Packaging takes you to
-1 1 W the hottest industry tradeshows of 2014!
] e ] — 53 Daily eNewsletter sponsorships are available for
E?ilg g;::z:gl?;i?;te'i:; Cr?;‘;etion — our new show, Best of Food & Beverage Packaging,
= and PACK EXPO guiding readers through the show FEVI

i sub.scrlbers [ il 2 T floor and offering insights on visible trends and el
ad or article. Sneak Peek eBlasts are 3 technologies at the event. Reach your customers e

EDITORIAL SNEAK PEEK eBLAST (MONTHLY)

Sponsor a Sneak Peek eBlast with
any article each month and engage
our subscribers before the hot story

TOo ong

i

sole sponsored for greater visibility. each morning as the show starts and receive LEAD
. information from subscribers who clicked on your

Banner ad: 468 X 60 pixels se=r——— link. Each show offers exclusive sponsorships!
Skyscraper: 120 X 600 pixels D 7 e e
Supplied Video (optional) LEA = _-_-____-__-,:-;,;_-,;.: Logo: 2" X 2" linked back to your website

Skyscraper Ad: 120 X 600 px, 256 colors
or less, 72 dpi, 40K or less and URL link

MUST SEE 2 I?;anne_;'ZAdds.: Zgi X 6IO pX, stsilﬁri
PRODUCTS & SERVICES eBLAST (QUARTERLY) 2 Product Imaqes: 24 X 21 13 oy |

100 Word Description for each

Be a part of what's new in the market Supplied Vid i T
- PRDOEET upplied Video (optional)
while promoting your product or M—m[ﬂg—-‘

service. The Must See Products & R—
Services eBlast i deployed quarterly | CUSTOM eNEWSLETTERS

(March, June, Sept,, Dec.) to thousands @ g—l Let Food & Beverage Packaging help you create a co-branded

of our subscribers! Your ad includes a eNewsletter customized to your needs. Our orangetap content
company logo and/or product image, marketing group can help you develop compelling custom eNews
50-word write-up, contact info and content and design through our experienced creative and editorial
link to your website. teams. Select your targeted audience and Food & Beverage
Packaging will deliver it. A custom eNewsletter can take your
company to the next level with these key benefits:

This LEAD generation tool provides

B Wit.h the contaf: ¢ information'of Including editorial or educational content in an eNewsletter can

subscribers who clicked on your link. help position your company as an industry thought leader and
connect with readers in your company’s voice.

FOOD & BEVERAGE PACKAGING Editorial content creates greater reader engagement and longer

INSIGHTS eNEWSLETTER (WEEKLY) dwell time.

Subscribers trust Food & Beverage Packaging. They're more
likely to open emails from our publication and consider our
Food & Beverage Packaging endorsements or recommendations.
Insights updates our 14,731* Contact your sales representative for more information.
ENGV;:? subscrib:rs c:jn thedlatest PACKAGING INSIGHTS :9‘
reaking news, trends an e
initiativ?as in the food and BRAZ I L_ 4X

beverage industry.

Delivered in Portuguese to top packaging

Top Banner: professionals in Brazil four times a year,
468 X 60 pixels this eNewsletter includes the latest news, . —
Skyscraper: relevant to Brazil, in packaging across all HERR BRI
120 X 600 pixels industries. Global market studies, CPG news, s
Product ad: new product information and industry trends e —
JPG or GIF image, 100 are also highlighted. [+
word description and a link. q . .
Tile/Button: Get your message into th.ls Poomlnq market. ]
120 X 60 pixels Reserve your sponsorship in

— T ] Article Sponsorship: the following eNews release dates! |

— 300 X 250 pixels ° ° °

*Dec 2013 BPA Brand Report

6 www.foodandbeveragepackaging.com
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WEBSITE PACK EXPO SHOW PAGE ON www.foodandbeveragepackaging.com

Our new PACK EXPO show page -
FooosBevERAGE = is a one stop shop for all news, m Emngw PACK N
\ products and announcements bl F'AGEI EXPO E w
VY surrounding PACK EXPO. The show LAS VEGAS, NEVADA
= page includes a show countdown,
- conference schedule, exhibitor information and more.
E= ~ Exclusive ad units available include Leaderboard, Skyscraper and Medium Rectangle.
m Own all or just certain ad units!
F ] =™
- WEBINARS
E
" a = Our educational Webinars increase brand Anyone can produce a webinar. But only
; — ﬁ - awareness and interest in your products while Food & Beverage Packaging offers the expertise,
. our dedicated team builds attendance and audience and tools to help your webinar succeed.
: manages every detail.
T T— OUR INDUSTRY
Leaderboard: WEBINAR BENEFITS LEADING WEBINARS
|
Establish your brand as a thought leader DRAW BIG NUMBERS!
Medium Rectangle: Receive qualified registration leads with AUy Attendegs 0 it Ref*glstrants
demographics Source: 2013 BNP Media Corporate Webinar Averages
Small Rectangle: Engage a captive audience with Q&A Topics Include: Sustainable Packaging,
sessions, polling and survey reporting Trends in PET, Pouches/Flexible Packaging,
Wide Skyscraper Promotions - print, online, newsletter, Coding/Marking/Labeling, Robotics,
(not shown): emails and social media Conveyors & Efficiencies or any specific

topic of your choice.

VIDEOS

of Food & Beverage Packaging subscribers viewed
online packaging industry videos in the past 6 months

Source: Reader Preference/Profile Survey - April 2013

................................................................................................................................................................

PROMOTE YOUR VIDEO VIDEO SPONSORSHIP m

PRODUCT DEMONSTRATIONS i INNUMEROUS WAYS!  : APackagingMinutewithLizis ~ pA&
:{ o Onour website : Food & Beverage Packaging'’s A§ “ﬁl\j-ll!‘éu
PROMOTIONAL In our eNewsletters weekly video series designed to Mé,,,g
In the Digital Edition pffer pacl_(aging News, product Y
INDUSTRY NEWS ! email notification i information, upcoming events ;
Qo seeanass | monoreTheseridens {48
I oTHER Bop Video Sneak Peek Talk to your sales rep today to = =¥
: CONTACT YOUR : sponsor this video series. !
Source: Reader Preference/Profile Survey - April 2013 § SALES REP FOR DETAILS. § *Publisher’s own data =

Multiple responses allowed

www.foodandbeveragepackaging.com 7
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DIGITAL EDITION SPONSORSHIPS
Generate NEW LEADS by sponsoring the
popular Food & Beverage Packaging Digital
Edition each month.

ADVERTISING SALES

GROUP PUBLISHER

RANDY GREEN

T: 248-244-6498 | F: 248-244-3914
greenr@bnpmedia.com

NATIONAL SALES MANAGER
GEORGE MISKO

T: 610-866-6686 | F: 248-502-1015
miskog@bnpmedia.com

INSIDE SALES/

BUSINESS DEVELOPMENT
LARRY MAHER

T: 630-616-7271 | F: 248-502-9021
maherl@bnpmedia.com

Delivered to thousands of subscribers,
sponsorships include your full-page ad adja-
cent to the cover and your logo included on
the cover note, toolbar and drop-down menu.

O — A

T PACKAGING

CLASSIFIED SALES
CATHERINE WYNN

T: 847-405-4010 | F: 248-502-9109
wynnc@bnpmedia.com

EDITORIAL

EDITOR-IN-CHIEF

(NON-BLEED) (BLEED)
INCHES INCHES
(WIDTH X DEPTH) (WIDTH X DEPTH)

ELISABETH CUNEO SPREAD NA 16.25"x11"
T: 248-244-1722 FULL-PAGE 7" x 10" 8.25" x 11"
cuneoe®@bnpmedia.com

2/3-PAGE 4.5" x 10" 5.1875" x 11"
ASSOCIATE EDITOR 1/2-PAGE (verr.) 3.375" x 10" 4" x 11"

REBECCA SCHWEITZER
T: 248-786-1628
schweitzerr@bnpmedia.com

PRODUCTION

PRODUCTION MANAGER
VINCE MICONI

T: 248-244-6254 | F: 248-244-3919
miconiv@bnpmedia.com

REPRINTS

JILL DEVRIES
T: 248-244-1726
devriesj®@bnpmedia.com

LIST RENTALS

KEVIN COLLOPY
T: 402-836-6265
kevin.collopy®infogroup.com

1/2-PAGE (HoRriz.) 7" x 4.875" 8.25" x 5.375"
1/2-PAGE (1sLAND) 45" x7.5"

1/3-PAGE (verT.) 2.25:x 10"

1/3-PAGE (square) = 4.5" x 4.875"

1/3-PAGE (Horiz.) 7" x 3.375

1/4-PAGE (square) ~ 3.375" x 4.875"

1/4-PAGE (Horiz.) 7" x 2.375"

Above sizes allow for .125" bleed on all sides.
Gutter bleed only - each side 7.625" x 10"

>> Ship Materials, Insert Samples,
Insertion Orders, etc. to:
FOOD & BEVERAGE PACKAGING
2401 W. Big Beaver, Suite 700
Troy, Ml 48084

Attn: Vince Miconi

0000000000000 000000000000000000000000000000000000000000600006000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000sss

FORMING VALUABLE PARTNERSHIPS & ALLIANCES

R - »
PMMI .ﬂ& MANLFACTUATRS 6 ;)-E_A

ALHINAYT 0 ULALART Dairy Farmers of America

Helping people succeed in business
with superior information.

STRUGGLING TO PRODUCE
FRESH WEBSITE CONTENT?

YOU'RE NOT ALONE.

CONTENT DEVELOPMENT

Written by us, owned by you. Orangetap con-
nects your brand with BNP Media’s editorial and
publishing resources to help you plan and create
fresh, unpublished industry-relevant content for
your website every single month.

To learn more about
our services or to quote
out a project, contact
our content marketing

orange strategies team:

KIM PAULSON Content Marketing Planner
paulsonk@bnpmedia.com 248-225-9177

MAKING THE COMPLEX CLEAR

Your industry-focused market research partner
— providing clear insights to complex business
questions focused on:
Brand positioning P,
Marketing effectiveness CIEar Seas
New product development Nt oo
Customer experience evaluations

Capturing feedback via quantitative surveys
(online, phone, mail or in-person) OR qualitative
experiences (one-on-ones, focus groups or
bulletin boards); we present results that are
easily understood, insightful and actionable.

BETH SUROWIEC (248) 786-1619
surowiecb@clearseasresearch.com
www.clearseasresearch.com

PACKAGING
ALSO AVAILABLE! QSTRATEGlES"

TABLETOP EXHIBITS AVAILABLE!

THE BEST OF FOOD & BEVERAGE
PACKAGING CONFERENCE | May 2014
See the much anticipated presentation of
the winners of Food & Beverage Packaging's
Packages of the Year live at the event.
EMILY PATTEN

event sales manger

(847)-405-4045

pattene@bnpmedia.com

AEGIE eXTRA eNEWSLETTER

eX TR A SPONSORSHIPS LEA D

This free, value-packed resource, delivered

to over 2,000 of our valuable packaging
subscribers, features the latest industry news,
social media feeds, opinions from our editors
and article links from Packaging Strategies and
other BNP Media publications.

8 www.foodandbeveragepackaging.com




